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EXHIBIT ONE - MIXED UP OVER IDENTITIES? THE RESEARCH PROCESS
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[Addresses the question: CORPORATE MIXES LITERATURE & |
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|

‘How is an identity assessed?” /

IDENTIFICATION OF
CORPORATE IDENTITY
MODELS

Addresses the question:

‘“What are the elements of
corporateidentityformation/
corporateidentitymanagement?

————— = STAGES 1 TO 5
WERE CYCLICAL

FURTHER REFINEMENT

A NEW CORPORATE
IDENTITY

_| MANAGEMENT MIX *

As above plus the additional
elements which need to be
considered when managing
a corporate identity

STAGE 7

The Corporate Identity
ManagementMix
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First Finding: A broad consensus exists among
practitioners and academics regarding the
multifaceted and multidisciplinary nature of
corporate identity. Exhibit Two illustrates many of
the points articulated below.

Second Finding: There is a consensus among both
practitioners and academics with regard to the
elements to be included in a corporate identity
mix These elements comprise:

(a) an organisation’s core values, and

(b) the management vision, and/or
or corporate philosophy
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Third Finding: There is a noticeable difference of
emphasis between practitioners and academics’
conception of the corporate identity mix
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Fourth Finding: A discrepancy exists between the
mix of elements comprising a corporate identity as
referred to in the literature and the mix of elements
which are reflected in many models of corporate
identity management, formation and audit.
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Fifth Finding: a growing chasm between recent
conceptualizations of the component parts of
corporate identity and that advocated by Birkigt
and Stadler (1986).
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Sixth Finding: a lack of distinction is made between
the elements comprising a corporate identity and
the mix of elements required of its management
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IDENTITIES FOUND: EXPLAINING THE NEW
CORPORATE IDENTITY MIXES
A new corporate identity mix.
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COMMUNICATION

A new corporate identity management mix
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EXHIBIT 5 - A NEW CORPORATE IDENTITY
MANAGEMENT MIX
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“It should come as no surprise to find that the
concept of identity, which is so important to
conceiving what it means to be human, also is
central to the conceptualisation of one of the
most complex and fascinating of human creations,
the work organization”.

Gioa (1998)
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